Workpackage 3: Desk study on consumers' attitudes towards sustainable food products

Objectives
The objective of this workpackage is to identify and assess the diversity in consumers' attitudes towards sustainable food products by means of a desk study summarising previous findings.

Methodology and study materials
The work for this workpackage is divided into 5 consecutive tasks:

1. WP3 methodology: At the start of the workpackage P5 will produce a workpackage methodology, specifying the research methods to be used for the desk study, the kind of literature to be reviewed and a framework for assessing the reviewed literature and for documenting the findings of the desk study.

2. Desk study (literature review): On the basis of the methodology all participants will carry out a desk study for their own country. The provisional results of the national desk studies will be discussed with the subcontractors for feedback and comments.

3. Project co-ordination meeting 2: All participants will meet to exchange national findings of the desk studies to identify differences and similarities between regions and countries regarding the consumers’ attitudes.

4. National reports: The participants, assisted by their subcontractors, will document their findings in a national report.

5. Synthesis report: Based on the national reports and the project co-ordination meeting, P5 will write a synthesis report, summarising the results of this workpackage.

Deliverables
D9.
Consumers’ attitudes (national reports) (R – PU)

D11.
Consumers’ attitudes in Europe (synthesis report) (R – PU)

Milestones
M2.
State of the art: A descriptive and analytical macro-level overview of the dynamics and diversity of food supply chains in Europe in relation to their institutional setting and consumers' attitudes towards sustainable food products. Final result of workpackages 2 & 3.
